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The University of St.Gallen was established in 
1898 as a «Commercial Academy». Its guiding 
principle of practice-oriented education has re-
mained one of the university’s hallmarks. Today, 
the University of St.Gallen is among Europe’s lea-
ding business universities and is both EQUIS- and 
AACSB-accredited. The university offers degree 
courses as well as a wide range of postgraduate 
programmes, non-degree courses, and seminars. 
The University of St.Gallen is not only well-
known for its basic research, but also for its ap-

plied research with a strong practical orientation. 
Presently, about 8‘000 students are enrolled at 
the university.  The university currently has more 
than 30 institutes of which the Institute of Retail 
Management is one. The institutes are active in 
research, consultancy, and executive education.

For further information, please visit: www.unisg.ch
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About the University of St.Gallen
 

Global, practice-oriented and interlinked.
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Networking
Exchanging experiences assists executives 
and CEOs in their search for new markets 
and fosters the implementation of new busi-
ness concepts. 

Participate in an international 
programme
The international orientation of the Certifi-
cate Programme enhances your executive 
education. It provides you with state-of-the-
art knowledge of contemporary retail ma-
nagement. 

Gain insights from research
Our practice-oriented research stipulates re-
freshing management ideas and strengthens 
the discussion with students,  PhD candidates 
and best-practice companies.

Attract students
Master, but especially Bachelor students have 
discovered the retail industry as an innovative 
and interesting employer. The Retail Lab supports 
firms in retailing to establish contact with  
graduates. 
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Why Join the Retail Lab?
 

Join the Retail Lab and benefit from four elements. 
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The institute was founded in order to continue and intensify the long-standing tradition of retail re-
search at the University of St.Gallen. Prof. Dr.  Thomas Rudolph and his research team thus concentrate 
on research questions in «International Retail Management» and «Consumer Behavior», so as to deli-
ver enduring and effective research results with both theoretical and practical relevance.

Prof. Dr. Thomas Rudolph

Prof. Dr. Thomas Rudolph is Professor of Marketing and International Retail Manage-
ment at the University of St.Gallen. As the author of various books and more than 200 
articles, Thomas Rudolph has gained high recognition in practice through his publica-
tions on retail differentiation and strategic retail management. Besides his research and 
teaching activities, he is on the board of directors of several well-known enterprises.   

Research

In this context, we strive towards research that  
is frequently cited and discussed in both the aca-
demic community as well as the retail industry.  
A sound research focus based on well-groun- 
ded theories, the use of innovative research  
methodology as well as a sophisticated interpre-
tation and the development of pragmatic recom-
mendations for retailers, are fundamental to our 
research activities. We aim to provide:

• retail-specific education for our students 
• ongoing exchange of experiences with firms 

in retailing 
• close collaboration with selected partners 
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Competence Centres

Our research on e-commerce and retail brand-
ing combines scientific rigour with practical re-
levance to the retail industry. Therefore, both 
competence centres focus on research and  
publications, as well as on imparting our exper-
tise and research findings through executive edu-
cation seminars, congresses and collaboration 
with retail companies. 

Institute of Retail Management
 

Our team focuses on questions in Retailing and Consumer Behavior.
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The Retail Lab is an initiative of the Institute of Retail Management at the University of St.Gallen and 
addresses firms which deal with retail-specific challenges at an international level.  The Retail Lab assists 
firms with the executive education of their senior managers, strengthens the network with the branch 
leaders, and reinforces the research interaction between theory and practice. 

Components of the Retail Lab
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About the Retail Lab
 

The Retail Lab is an attractive plattform that connects theory and practice.
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Research Workshops

Representatives from our partner companies are invited to attend the research workshops which deal 
with currently relevant research topics in retailing. The research results are published in a book which 
is given to the partner firms.

Selection of Former Topics 

• «Cross-Channel Management as a Fundamental Challenge in Retail Management»

• «Innovative Customer Retention Programs - New Ways to Increase Customer Loyalty» 

• «Attracting, Boosting and Retaining Young Talents»

• «Frontline Employee Empowerment»

• «Demographic Change and its Consequences for Retailing»

• «Consumer Trends - Challenges for Retailers»

Bachelor- and Master Theses

Retail Lab partners may submit ideas for company-specific Bachelor-, Master- and Doctoral theses and 
topics for student projects (7th and 8th semester students). Theses and projects will be supported by 
the Institute of Retail Management.
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Research
 

The Retail Lab assists partner companies in gaining insights into 
retail research.
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The Certificate Programme consists of three 
modules providing state-of-the-art knowledge in 
contemporary retail management. It is offered in 
cooperation with top European Business Schools. 

Besides strengthening their retail network, parti-
cipants will:

• gain new insights into retailing expertise

• discuss best-practice examples through real-
world applications

• view the retailing process from cutting-edge, 
methodologically sound perspectives

Participants

The typical participant has several years of seni-
or managerial experience in retailing and holds 

a responsible position. The participant is highly 
motivated to succeed in a rigorous executive 
programme and has a strong command of both 
written and spoken English.

Exam

After completion of all modules, participants are 
required to take an open-book exam on the to-
p ics covered.

Certificate

Upon successful completion of the exam, a cer-
tificate is awarded by the University of St.Gallen.

Objectives

The Programme is designed for senior managers 
interested in modern retailing. 

Module 1
Strategy and Cross-Channel Management 
University of St.Gallen
 
Module 2
Leadership 
University of Oxford
 

Module 3
Innovation and Retail Marketing 
ESADE Business School in Barcelona
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Curriculum
The Retail Certificate Programme consists of three 3-day modules:

Certificate Programme
Executive education for your senior retail managers.



8

An annual meeting of the CEOs or Board Mem-
bers of all Retail Lab partners in a central locati-
on enables a discussion of relevant future topics 
in retailing. While assessing the accomplishments 
of the Retail Lab, the partners are able to influ-
ence the future development of the Retail Lab.

If requested, a human resources workshop will 
also be organised to enable your HR manager to 
discuss relevant HR topics in an exclusive group. 
The platform supports HR managers in sharing 
recruitment ideas and shaping the Retail Lab re-
cruiting components.
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Board Summit
 

This Retail Lab think tank connects you with peers from other retail companies.
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Firm-specific recruiting event orga-
nised through the Retail Lab

After assessing your needs as an employer a re-
cruiting event will be tailored to your needs. The 
Retail Lab team will organise and market your 
firm-specific re cruiting event to ensure that you 
have the opportunity to meet outstanding gradu-
ates, who are ready to start their career in retai-
ling. Details are available upon request.

Career Platform

Ads can be posted on a retail-oriented online 
platform for internships, trainee programmes, and 
jobs. This will support your company in getting in 
touch with and attracting students from Europe-
an universities who have an interest in retailing.  
This initiative takes place together with the «Le-
bensmittelzeitung».
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Recruiting
The Retail Lab supports your company in finding the best future retail talents.
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Options Profound Professional

Certificate Programme Executive education for senior retail mana-
gers

max. 3  
participants

max. 5  
participants

Research Workshops Currently relevant research topics max. 2  
participants 
per workshop

max. 4 
participants 
per workshop

Research Services Submit ideas for Bachelor and Master topics 
Submit student project in the 7th or 8th 
semester

-
-

incl.
incl.

Recruitment Firm-specific recruiting event
Career Platform
HSG Talents Conference

-
-
-

incl.
incl.

optional

CEO Board Summit CEO meeting of Retail Lab partners - incl.

Human Resources 
Manager Workshop

Firm-specific workshop for recruiting activi-
ties at universities

- incl.

© University of St.Gallen
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Retail Lab Membership

Our Retail Lab membership offers you two options. As a «professional» member you benefit from all 
oportunities of this partnership programme with a wide range of possibilities. The «profound»  mem-
bership allows you to participate in our education programme and gain new insights from different 
research workshops. 
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m Please contact me with further information about the Retail Lab. 
m Our company would like to join the Retail Lab. Please send us the contract.

We are interested in:       m Profound Membership Programme      m Professional Membership Programme

Mrs./Ms./Mr.

First name Name

E-Mail Position

Phone Fax

Company Name

Address 

Zip Code City

Country

Date Signature

Fax Response: +41 (0)71 224 71 94
E-Mail: handelsmanagement@unisg.ch

Request more information
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Contact 

Prof. Dr. Thomas Rudolph

University of St.Gallen
Institute of Retail Management
Gottlieb Duttweiler Chair
Dufourstrasse 40a
CH-9000 St.Gallen
Switzerland
 
Phone.:  +41 (0)71 224 28 56
Fax: +41 (0)71 224 71 94
Email:   handelsmanagement@unisg.ch

www.retail-lab.ch
www.irm.unisg.ch

Selection of Current and Former Partners

© Institute of Retail Management

First Class Management Education
The University of St.Gallen is among Europe‘s leading 
business universities. Its guiding principle of practice-
oriented education has earned it a high recognition in 

international rankings (Handelsblatt, Financial Times):

Nº 1   | “Business Research”

Nº 1   | “Master in Strategy”

Nº 7   | “Business School”

Nº15 | “Executive Education”


